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BE REMARKABLE

Creating An Effective Website In Five Steps

How do you create an effective website? The first question may not be
how, but why. Why should an individual or company have a website?
According to Nielsen/ NetRatings, the global Internet population grows an
average of four percent year after year and over 160 million Americans
over the age of 16 now have Internet access. There are many benefits in
having a website. A website can expand your reach, keep your clients
informed, and save time and money.

Creating an effective website can be a trying task, but it is a process
which can be completed successfully by creating it step by step. The first
step in creating an effective website is registering a domain name. What
is a domain name you ask?It is the unique name that identifies an
Internet site like @nn.comOor ba.com.OYou must search for a domain
name by using a lookup tool on a domain name provider@ website. You
must then decide on an effective domain name based on length,
relevancy, and usability. After deciding on a domain name, you must
purchase the domain name through a domain name provider or
Qegistrar.O

The second step in creating an effective website is choosing a web host.
A web host is simply a company that allows individuals or other
companies to use their server space to host web sites. You should
determine what your needs may be and then search for a solid hosting
company which can accommodate your needs and has a track record of
good customer support. You then will need to purchase a hosting
account and Q@ieOyour account to your domain name.

The third step in creating an effective website is designing the website. A
website is a virtual location on the web. When designing a website, it is
important to determine your target audience and then design for speed,
quality, and effectiveness. You want to make the website user! friendly



and relationship oriented. Upon completion of the design phase, you will
then need to publish the website to your hosting account. Having
designed the website, let@ take a look at the final step.

The fourth step in creating an effective website is copywriting. Web is a
different medium then print and due consideration must be given to the
content and layout of your website. Your website® content is proven to
be the biggest factor in search engine ranking. What your website says
and how it sells your company influences, not only your websites
GindabilityOon the internet, but also if people choose your company.
Words have power. They can move you to tears, make you laugh, and
even change your opinions. Advertising is a million dollar industry simply
because it tells the public what to do or what to buy in an effective
manner. Copywriting is, in short, advertising through words.

The final step in creating an effective website is marketing the website.
It@ a well- known fact that the large majority of all Internet traffic comes
from search engines. It is necessary to optimize the website for search
engines using several techniques. You can penetrate the pages with key
words and phrases, which people may use when searching for your
particular page, insert elements into the actual HTML code of the page,
and vary the placement of text in the page. After optimizing your
website, you will then need to submit it to all the major search engines
like GBoogle,00rahoo!,0and Q\ltaVista.OYou can also market the website
via traditional and nontraditional means.

In summary, we have learned the five steps in creating an effective
website. You must register a domain name, setup a web hosting account,
design the website, develop the content and market the website. As you
can see, there is much more than what meets the eye when you view a
website on the Internet. There are many behind! the! scenes steps which
must be accomplished in order to create an effective and successful
website, but in the end it®@ well worth the time and effort.



Bibliography
Hupprick, L., Bumatay, M. GGlobal Internet Population Grows An Average
Of 4 Percent Year! Over! Year.ONielsen! NetRatings.com
(2003): 11 Feb. 2004
<http://www.nielsen! netratings.com/ pr/ pr_030220.pdf>



