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BE REMARKABLE

Effective Internet Marketing: The Process
(Simp lified)

Accessible / Findable Web Design

From a strategic point of view, anything you can do to increase the
likelihood that your site will be found is a positive benefit. First of all,
content that is not text based is not available to search engines or other
automatic data mining applications. A lot of important content on your
site may be "locked up" in unsearchable formats. By exposing this
content, you can significantly increase the chance that people searching
for particular content on your site can find it. Another way to make sure
your website is accessible is by making use of QALT tagsO Q\lternate
tagsQ or Q\LT tagsQ are descriptions embedded in your website® code
that are linked to images and links. These attributes make your website
accessible to disabled visitors as well as providing another good way to
guide search engines with what® important on each page. One more way
to increase accessibility is to incorporate a Gite mapOpage into your
website. A site map's main benefit is to give users an overview of the
site's areas in a single glance by dedicating an entire page to a
visualization of the information architecture. Another benefit of a site
map is that it will ensure that Google and other major search engines are
finding each and every page on your website and are indexing and
ranking them correctly.

Compelling Content

Content brings in targeted visitors from the search engines. Content
builds credibility. Content increases findability. Using content in every
possible way compounds search engine optimization benefits. Content,
Content, Content! Search engines are always on the prowl! for free
information. Don® make the mistake of designing a professional website
that simply tells what you do. Make sure you include free information in



the way of articles, frequently asked questions, discussion forums,
surveys, games, RSSfeeds, blogs, calendars, etc...

Search Engine Optimization

ALT tags, page titles, meta tags, placement of text, headings of text,
density of keywords, file names, URLs, etc..., are all important in the
search engine optimization process. Make sure your website is
completely optimized for search engines with the keyword set you are
trying to promote.

Search Engine Submission

The key benefit of search engine submission is that it makes sure your
site is seen where it will benefit you the most: the search engines. Most
search engines won't know about you otherwise. The best way to submit
to all the major search engines is to do so manually.

Directory Submission

There are three main benefits for a Website being in quality Web
Directories: click through traffic, search engine inclusion, and higher
rankings on the search engine results page for keywords you are
targeting. Start with DMOZ (www.dmoz.org), Yahoo! Directory, and the
Google Directory, and the move to industry specific directories like
www.marketingtool.com and finish with localized directories like local
Chamber of Commerce@®, the BBB, Local Business Directories, etc...

Link Building / Popularity Building

Link building, when not abused, is a sure fire way to generate traffic to
your site that is directly interested in the product or service you are
offering. Another thing that is extremely important is your inward and
outward links. You see, Google assigns your web pages a "PageRank."
This ranking is based on the number and quality of sites linking to you,
your outwards links, and the number of pages in your site. (Your rank
spreads across your site) The key to a search engine marketing campaign
isto combine a good PageRank with good keyword density and
optimization to show up high on the listings.

Frequent Updates
If the content on your front page is not up-to- date and dynamic, you

have wasted every dime you spent on the development on your site.
Simple tools like e! mail newsletters, weblogs, and updated company



news on your front page can make all the difference in whether or not a
viewer returns to your site on a regular basis. Think of your website as an
online journal, rather than as a brochure, portfolio or business card. Like
a journal, your site benefits from frequent updating. The more often your
site is updated, the higher your website will rise in the search engine
rankings, and the more likely it is that you will attract visitors through
search engines. And the more visitors you attract, the more prospective
clients know about you and your services.



