BE REMARKABLE

Google Adwords

Since it@ inception in 1998, Google has become famous for developing innovative,
cutting- edge technologies. Keeping in line with this tradition, in 2000 they introduced
Google AdWords as their flagship advertising product. When fully utilized, AdWords can
be a powerful and easy to use advertising instrument to improve advertising, reduce
advertising costs and save time.

You choose keywords, which are words or phrases related to the product/ service you
offer, and use them to create ads. Each ad consists of four lines of text: a headline, two
lines of ad text, and an URL. Now when people search for one of your keywords on
Google, your ad appears on the same page as the search results. Now your audience is
only a click away from purchasing your product or learning more about you. Reaching so
many people for so little has never been this easy.

AdWords is successful for a number of reasons. For starters, because of the focus of
your keywords and ad content, you are able reach a specific demographic: those looking
for exactly what you offer at precisely the moment they are looking for it. Even if your
site already appears on Google search results, you are now able to reach out to a larger
percentage of your target audience because your ads also appear on the pages of
Google@® advertising network. Considering their advertising network partners include
companies like AOL, NYTimes, Earthlink, and Ask.com, this is quite an audience.

Secondly, AdWords serves is a significantly cheaper and cost- effective alternative to
traditional advertising methods. You have the option of paying per ad click (CPC) or for
impressions (CPM); and since you decide what your ads are worth, you control exactly
how much you pay. There® also no minimum or maximum for how much you spend on
advertising and you can alter your budget anytime you want. So even for a dollar a day,
you can drastically increase your exposure. Additionally, AdWords has inbuilt controls to
ensure you spend exactly what you®e willing spend.

Lastly, AdWords has several inbuilt features that provides you, the advertiser, with
complete control of your advertising. You control everything from how much time and
money you spend, to the very geographical region your ads appear. You can even
determine the effectiveness of your ads using the conversion tracking tool and Google
Analytics, and make changes accordingly.

With Google AdWords, it is now possible to accomplish what would require a whole team
of professionals. Now your ads can appear anywhere worldwide, and still remain
focused and relevant to your target audience. And, because you now have the ability to



instantly view monitor, measure, and edit your ads at anytime, the level of control you
have over your advertising is almost limitless.




